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Role Profile 
Role Title:   Brand Officer 
Directorate:    Corporate Services 
Department:  Communications  
Team:   Communications  

 

Role Identifiers: 

- Career Ladder: Professional 
- Level: Level 3   

- Function: Corporate Affairs / Communications 
- Discipline: Corporate Affairs / Communications 

Branding 
Internal/Employee Communication 

 

Main Purpose of Role 
Plan and manage the smooth delivery of Hyde’s creative requirements, through careful 
scheduling and a proven understanding of design and print principles.  
 
Promote the brand and ensure all outputs are delivered on time, to budget, demonstrate 
value for money and fulfil customer briefs. Provide insight for the business on appropriate 
use of channels to reach key audiences.    
 
Maintain and build reputation, promoting Hyde’s Mission, Vision, Values and Objectives. 

 
 
Outputs and accountabilities  
 
Workflow planning and scheduling 
 Work with the business to identify strategic brand needs. Implement creative solutions 

to solve complex creative briefs.  
 Proactively manage the creative process and deliver projects on time, to budget and 

to a high standard of design, providing expert design advice where appropriate.   
 Manage creative workflow for the business, reporting regularly to the Brand Manager 

on progress and maintaining artwork libraries.  
 Develop and manage systems and processes to ensure brand consistency and advise 

colleagues on best practice brand principles. 
 Develop and maintain the system for recording costs, raising purchase orders and 

receiving invoices for the team, providing a monthly overview of expenditure to the 
Brand Manager. 
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 Actively seek information from internal or external sources as required, able to swiftly 
and effectively communicate updates to others. 

 
Creative and quality control  
 Using Adobe Creative Suite, create high quality artwork as required.  
 Confidently advise colleagues on appropriate channels and outputs for 

communications and campaigns, prioritising digital channels and marketing.   
 Promote the Hyde brand and undertake quality control to ensure correct usage is 

uniformly used across the business and externally.  
 Ensure all branded artwork is technically accurate: checking correct use of colour 

systems for the output, and ensuring all print pre-flight checks are clear.  
 
Digital channel responsibilities  
 Create, build and manage email marketing campaigns using our campaign 

management tool. Have the technical understanding to support other users, and 
collate campaign data ready for analysis.  

 Champion and promote the brand online and help develop, manage and update 
content for the website and intranet, in line with best practice. 

 Advise the business on digital communication solutions, including the specifications 
for digital imagery. 

 
Supplier liaison 
 Manage and brief creative requirements to external suppliers, sourcing quotes and 

managing these relationships in order to keep all projects on track. 
 Develop and maintain effective working relationships with all third party suppliers and 

monitor their performance against their SLA in order to maintain and, where 
necessary, improve levels of service.  

 Monitor and enforce Service Level Agreements (SLA) with all third party suppliers in 
order to deliver to a high standard and on budget. 
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Experience and skills 
 
Qualifications: 
 Educated to a degree level or equivalent vocational qualification in any discipline or 

equivalent experience. 

Experience: 
 Previous experience in a brand or marketing role in either agencies or in-house. 

 Experience of working with external design and print resources. 

 Experience of working across all communications channels: digital, print, broadcast, 
etc. 

 Previous experience of working across different teams in an organisation and building 
good working relationships. 

 Experience working in the public sector a plus. 

Abilities and skills: 
 Strong project management skills and the ability to work with a number of internal 

clients and simultaneous projects to multiple deadlines. 

 A strong sense of judgment and the ability to prioritise work according to business 
need. 

 Excellent IT skills in Word, Excel, PowerPoint and the use of images. 

 Experience using the Adobe Creative Suite including Photoshop and InDesign and an 
understanding of how each programme is used. 

 An understanding of graphic design, particularly what makes a design stand out. 

 Excellent organisational skills. 

Personal characteristics and behaviours: 
 Meticulous attention to detail. 

 A willingness to learn and develop new skills through coaching and self-teaching. 

 Excellent interpersonal skills, ability to persuade, influence and collaborate with a 
range of internal and external stakeholders. 

 Resilient in a fast-paced environment. 

 A ‘can do’ attitude. 

 Deadline driven, able to remain calm in the face of several simultaneous deadlines. 
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